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GOALS

• Increase qualified site traffic and overall awareness 

• Increase inquiries 



SITE TRAFFIC 

• Sessions (visits) 7,136

• A360 drove 1,470 

sessions (20.59% of 

sessions)

• New users 5,446



SOCIAL

Impressions: 329,725
Clicks: 1,845
CTR: 0.56%
Reach: 36,528
Frequency: 9.03



SEARCH



OTT

Placement Name Impressions Clicks CTR
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Completions 

University of Detroit Mercy - Mobile OTT - Higher Education 
Interest/Intent, DMA || MIL - 1865171MGawl 17,677 49 0.28 15,173 14,052 13,228 12,663

University of Detroit Mercy - Desktop OTT - Higher Education 
Interest/Intent, DMA || MIL - 1865171MGawl 20,065 84 0.42 17,424 16,133 15,102 14,224

University of Detroit Mercy - CTV - Higher Education Interest/Intent, 
DMA || MIL - 1865171MGawl 43,286 1 0.00 42,894 42,596 42,358 42,187

University of Detroit Mercy - CTV OTT - Higher Education 
Interest/Intent, DMA || MIL - 1865171MGawl 25,315 2 0.01 25,257 25,161 25,059 25,078



DISPLAY GRANT IMPRESSIONS



OPTIMIZATIONS/FINDINGS

• APPLY SEARCH OPTIMIZATIONS TO REFINE TERMS AND INCREASE IMPRESSION 

SHARE


